
THE NEW 
MODERN

Shimmer, shine and sparkle elevate contemporary 

design with sublime style

B Y  T R A C Y  B U L L A

SATURDAY JULY 12, 2014

T H E  O F F I C I A L  DA I LY  P U B L I C AT I O N  O F  T H E  AT L A N TA  I N T E R N AT I O N A L  G I F T  &  H O M E  F U R N I S H I N G S  M A R K E T

TODAY
11 a.m.-Noon — From the Outdoors In: Cli-
ents’ Most Wanted Design. Presented by 
John Gidding, host of HGTV’s Curb Appeal: 
The Block. Gidding returns to share the most 
popular client requests for indoor and outdoor 
design, and how to achieve them even on a 
budget. Building 1, Floor 14, Seminar Room

11 a.m.-Noon — Exploring True Blue. Present-
ed by Matt  Wood, creative director, Winward. 
Take a look inside the classic styling of blue 
and white decorative accessories and fl orals. 
Building 1, Floor 19, Seminar Room

2-3 p.m. — Real and Artifi cial: The Best of 
Both Worlds. Presented by Brian Patrick 
Flynn of Flynnside Out Productions. Interior 
and production designer Flynn knows about 
decorating with plants. In residential sett ings, 
it's all about the perfect mix. From lifelike 
topiaries and faux turf to a tabletop mix of cut 
and silk fl oral, Flynn will show Americasmart 
guests low maintenance, high-style ways 
to use artifi cial and live greenery. Building 1, 
Floor 19, Seminar Room

SECURE HOTELS NOW FOR 
FUTURE MARKETS
Housing is open for the 2015 January Atlanta 
market. Online: www.americasmart.com/
market-info/travel. Phone: 800-241-6405. The 
housing desk in the lobby of Building 1 is open 
daily at market.

AMERICASMART IS SOCIAL! 
Connect during market and all year. Twitt er: 
@americasmartatl, #ATLMKT; FB: Ameri-
casMartAtl; Instagram: AmericasMartatl

#ATLMKTFAV, #HATtag
Market speakers will be selecting their 
#ATLMKTFAV items to be shared on social 
media. The editors of Home Accents Today 
will be tagging their favorite products with 
#HATtags. Find us on Pinterest, Twitt er and 
Facebook.

FEATURED EVENTS

Solaria’s futuristic Bilbao pendants express a lively vibe in 
a fun new assortment of brights and neutrals. MM 10-E-1

Modern design is in its element this 
market, as clean, minimalist looks 
edge out more traditional styles. 
Far from cold and austere, these 

minimalist designs get dressed with sequins, 
beads and metallic accents for subtle, yet 
luxurious elements of luxury. 

Sequins and bead work found a home in many 
soft  good showrooms in an elegant, as opposed 
to fl ashy, manner, while also accentuating mir-
rors, boxes and more. 

Metallic accents showed up in non-traditional 
sett ings, adding a hint of glamour on a rug or 
piece of art. Lacquered fi nishes also made a 
luxe statement in shades of silver and gold on 
furniture and accessories; mixed silver and gold 
fi nishes reveal an abstract splatt er-type eff ect. 
Understated metallic fi nishes also added lus-
trous sheen to leathers and fabrics. 

Natural, organic elements met incredibly 
sophisticated materials in this new modern style. 
Look for Lucite to be prominent and on the rise 
with its seamless versatility. 

Natural, yet richly appointed materials such as 
horn and mother-of-pearl off er exquisite sophis-
tication that is somehow tranquil and harmoni-
ous.

 Lizard, snake and crocodile-embossed leath-
ers enhance the feeling of pure luxe, played out 
in ultra-calming palett e of white, cream, sand, 
fl ax and soft  gray. 

Geometric patt erns continue to enthrall 
across all categories:  lighting, furniture, rugs, 
bedding, wall décor and decorative accesso-
ries. On the more futuristic end, spheres and 
orbs evoke a Sputnik-era feeling while more 

C O N T I N U E D  O N  4

abstracted patt erns reveal a painterly infl uence. 
Crisp, extraordinarily clean designs appear to 
be the most prevalent and are both timeless and 
dynamic. 
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WHERE DO YOU SHOW? 
We must have your show schedule and booth 
locations.

PRODUCT INFORMATION
Include the following information for EVERY 
image you submit:

Product name
Collection name
Description (color, material, style) 
Designer or artist
Approximate retail price 

COMPANY INFORMATION
As you would like it to appear in the magazine

Company name
Address (city, state)
Phone
Website

HOW DO WE CONTACT YOU? 
We must be able to contact you if we have 
questions about the information you submitted. 
Please give us your name, title, phone and e-
mail. This information will NOT be published.

IMPORTANT!
If we do not have all the required information 
outlined above we cannot consider your product 
for publication. Submit information as a separate 
text file or in the body of an email.

E D  I  T  O R  I  A  L    I  N  V  I  T  A  T  I  O  N

PUBLICAT ION DATES 
January Issue ................Jan. 2
Thursday Atlanta Daily ....... Jan. 8
Friday Atlanta Daily ........... Jan. 9
Saturday Atlanta Daily ..... Jan. 10

Monday Vegas Daily ........... Jan. 19 
Tuesday Vegas Daily ........... Jan. 20

February Issue .............Jan. 29

WINTER
MARKET 
ISSUES

PHOTO REQUIREMENTS 

300dpi high resolution color jpeg or 
tiff format images, approximately 4x5 
inches or larger in size are required 
for printing. We cannot use low reso-
lution 72dpi website-quality images.

TWO WAYS TO SUBMIT 
IMAGE AND TEXT FILES

 Upload to our FTP site: 
ftp2.progressivebusinessmedia.com
User ID: ftphatedit
Password: HATedit123 
(the password is case-sensitive)
Important: You must create a folder 
with your company name in which to 
place your images and copy. Then, 
please drop us an e-mail to let us 
know you have uploaded your files.

 E-mail to HATmarket@
HomeAccentsToday.com 
Important: Please include the name 
of your company and the words 
"Winter Market" in the subject line.

You are invited to submit images and information about new 
products you would like Home Accents Today to consider for 
coverage in our Winter Markets issues. There is no charge, but 
we must have all of the information outlined below, and you 
must be exhibiting for consideration. Please submit images 
and product and company information no later than Friday, 
Nov. 21 for the Atlanta, Dallas, Chicago, Los Angeles, San 
Francisco, Las Vegas or New York markets. 

DEADLINE

CONTACT THE EDITORS

Tracy Bulla
tbulla@homeaccentstoday.com
336-605-3794

Alexa Boschini
aboschini@homeaccentstoday.com
336-605-1043

Thomas Lester
tlester@homeaccentstoday.com
336-605-1133
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furniture and accessories; mixed silver and gold 
finishes reveal an abstract splattfi  er-type efftt ect. ffff
Understated metallic finishes also added lus-fi
trous sheen to leathers and fabrics. 

 

FRIDAY JULY 11, 2014

The 2014 ICON Honors were presented last 
night. On behalf of sponsors Americasmart, the 
Gift  and Home Trade Association and Progres-
sive Business Media, the following winners were 
announced:

  Lifetime Achievement Honor: Barbara Brad-
ley Baekgaard, founder of Vera Bradley. 

  Americasmart Medal of Excellence Honor: 
Catstudio, honoring the company’s contribu-
tions and iconic original geography collection.

  The GHTA/Gift  for Life Honor of Excellence: 
Albert David Maslia, who passed away earlier 
this year and was the director of retail servic-
es for Americasmart, was a veteran retailer 
who began his career at Rich’s department 
store, and later went on to found two Atlanta-
area specialty-store chains.  

For a complete list of winners and fi nalists, turn 
to page 6

ICON HONORS WINNERS

T H E  O F F I C I A L  DA I LY  P U B L I C AT I O N  O F  T H E  AT L A N TA  I N T E R N AT I O N A L  G I F T  &  H O M E  F U R N I S H I N G S  M A R K E T

EASY PARKING 
The ParkSmart system allows you to reserve 
convenient, aff ordable parking online. Visit 
americasmart.com/parking.

SECURE HOTELS NOW FOR 
FUTURE MARKETS
Housing is open for the 2015 January Atlanta 
market. Online: www.americasmart.com/
market-info/travel. Phone: 800-241-6405. The 
housing desk in the lobby of Building 1 is open 
daily at market.

AMERICASMART IS SOCIAL! 
Connect during market and all year. Twitt er: 
@americasmartatl, #ATLMKT; FB: Ameri-
casMartAtl; Instagram: AmericasMartatl

#ATLMKTFAV, #HATtag
Market speakers will be selecting their 
#ATLMKTFAV items to be shared on social 
media. The editors of Home Accents Today 
will be tagging their favorite products with 
#HATtags. Find us on Pinterest, Twitt er and 
Facebook.

ATLANTA’S HISTORIC CAPITAL CITY CLUB 
was the sett ing for Home Accents Today’s 
Retailer Breakfast Thursday morning. Sponsored 
by Americasmart, the event brought together 

retailers and interior designers for a discussion on 
everything from winter’s weather to web-rooming 
(research-shopping online before visiting the 
store) to this week’s shopping lists.

Fringe Studio introduced the Pet Shop collection of dog and cat gift items.

C O N T I N U E D  O N  4

At Americasmart, the summer 2014 
Atlanta International Gift  & Home 
Furnishings Market got into full swing 
with vendors, reps, key accounts 

and other buyers, gett ing down to business 
right aft er the July 4th holiday. As the week 
progresses, buyer momentum is anticipated 

Upbeat Atlanta reveals a growing 
focus on gift s for men and pets

to build, and early reports from showrooms are 
positive with strong order-writing indicating 
a good market. The mood on the fl oors is 
defi nitely upbeat. In an early exploration of the 
showrooms, a few key themes have stood out 
across diff erent categories.

C O N T I N U E D  O N  8 5

Channels converge at Home Accents Today 
Retailer Breakfast

BY BESSIE NESTORAS KNOBLAUCH, TINA BENITEZ-EVES AND CAROLINE KENNEDY

BY SUSAN DICKENSON AND ALEXA BOSCHINI
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FRIDAY JULY 11, 2014

The 2014 ICON Honors were presented last
night. On behalf of sponsors Americasmart, 
Gift and Home Trade Association and Progreft
sive Business Media, the following winners w
announced:

Lifetime Achievement Honor: Barbara Br
ley Baekgaard, founder of Vera Bradley. 

Americasmart Medal of Excellence Hono
Catstudio, honoring the company’s contrib
tions and iconic original geography collect

The GHTA/Gift for Life Honor of Excellenft
Albert David Maslia, who passed away ea
this year and was the director of retail serv
es for Americasmart, was a veteran retaile
who began his career at Rich’s departmen
store, and later went on to found two Atla
area specialty-store chains. 

For a complete list of winners and finalists, fi
to page 6
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EASY PARKING
The ParkSmart system allows you to reser
convenient, aff ordable parking online. Visiff
americasmart.com/parking.

SECURE HOTELS NOW FOR 
FUTURE MARKETS
Housing is open for the 2015 January Atlant
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Fringe Studio introduced the Pet Shop collection of dog and cat gift items.

At Americasmart, the summer 2014 AAAtlanta International GiftAA & Homeft
Furnishings Market got intoAA full swing
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Upbeat Atlanta reveals a growing 
focus on gift s for men and petsft

to build, and early reports from showrooms are
positive with strong order-writing indicating 
a good market. The mood on the floors isfl
d fi i l b l l i f hfi

BY BESSIE NESTORAS KNOBLAUCH, TINA BENITEZ-EVES AND CAROLINE KENNEDY

THURSDAY JULY 10, 2014

What buyers are saying: 
Recovering from winter woes

B Y  T I N A  B E N I T E Z - E V E S

BUYERS AT THIS SUMMER’S ATLANTA INTERNATIONAL
Gift  & Home Furnishings Market are looking forward to a more 
prosperous third and fourth quarter in 2014, despite early months 
of bad weather, an uncertain economy and other challenges. 
Several buyers shared their 2013-2014 winter woes, tighter wallets 
and whether people are shopping more again. 

T H E  O F F I C I A L  DA I LY  P U B L I C AT I O N  O F  T H E  AT L A N TA  I N T E R N AT I O N A L  G I F T  &  H O M E  F U R N I S H I N G S  M A R K E T

EASY PARKING 
The ParkSmart system allows you to reserve 
convenient, aff ordable parking online. Visit 
americasmart.com/parking.

AMERICASMART IS SOCIAL! 
Connect during market and all year. Twitt er: 
@americasmartatl, #ATLMKT; FB: Ameri-
casMartAtl; Instagram: AmericasMartatl

#ATLMARKETFAV, #HATtag
Market speakers will be selecting their #ATL-
MARKETFAV items to be shared on social 
media. The editors of Home Accents Today 
will be tagging their favorite products with 
#HATtags. Find us on Pinterest, Twitt er and 
Facebook.

Marking its first foray into accent furniture, 
Homart’s Lagoon Collection is a series of tables 

and stools made of reclaimed wood and iron.

Christa Lashley, buyer, Pattery, 
Wilmington, Ohio

C O N T I N U E D  O N  4
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B Y  H O M E  A C C E N T S  T O D A Y

As the summer Atlanta market kicked off  Tuesday, 
home accent vendors were excited to unveil 
their new collections, though they remain mind-
ful of the rough stretch that many of their retail 

customers hit earlier this year.
Some vendors said 2014 started strong, only to taper off  

during the past couple of months, possibly because of the 
harsh winter weather many areas across the United States 
experienced in the fi rst quarter.

“As it stands, we’re still above last year,” said Jonathan 
Witt , vice president of Oriental Weavers. “We always hit 
the summer slowdown, but the past two months feel a litt le 
diff erent than normal. It’s in pockets across the country 
so it’s hard to pinpoint. But hopefully the fall will pick back 
up like it does every year… (The winter weather) could 
speak to the slump we’ve seen the past couple of months. 
Retailers may still have a lot of inventory.”

Allen Robertson, vice president of sales at Capel, said 
business has been fl at for the company so far this year, but 
he’s optimistic that sales will pick up in the coming months.

“(The winter weather) aff ected business in a very big 
way,” he said. “In the New England area and the Mid-
Atlantic states, people don’t shop unless the sun is out. We 
really anticipate this month and August really taking off .”

Michael Berzsenyi of Bobo Intriguing Objects said 

TODAY
11 a.m.-Noon — What Is That Designer Doing 
With That Rug? Designer Brian Patrick Flynn 
is known for his unexpected, thought-provok-
ing interiors. And when it comes to rugs, prett y 
much anything goes with Flynn. Whether used 
for upholstery or as a wall tapestry, for mak-
ing a custom stairwell runner or dressing up 
a tabletop, Flynn will show guests innovative, 
outside-of-the-box ways to use rugs. Building 
1, Floor 14, Seminar Room

FRIDAY
11 a.m.-Noon — Business and Brand in the 
Design Space. Presented by Christiane 
Lemieux, founder and creative director of 
Dwell Studio. Hear her tips on how to incor-
porate brand elements and signature looks 
in your design projects. Building 1, Floor 14, 
Seminar Room 

1-2 p.m. — Complimentary Companions: Rib-
bons & Trims for Holiday Designs and Home 
Accessories. Presented by Michael Sims of 
Lion Ribbon and Terry Fry of Jim Marvin, Ltd. 
Discover a perfect way to give your custom-
ers designs that are uniquely yours. See store 
displays and design installations that will have 
clients coming back to see what you are going 
to do next. Building 1, Floor 19, Seminar Room

FEATURED EVENTSAft er uneven start to 2014, 
home accent vendors look 

for second-half growth
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Get ‘Up Close’ with Donny Osmond
BUYERS AT THIS WEEK’S MARKEt have a 
unique opportunity for a lunch with Donny and 
Debbie Osmond.

As part of the “Up Close and Personal with 
Donny Osmond” contest, four winners and a 
guest will win a grand prize  of lunch with Donny 
and Debbie Osmond on Wednesday at Mundo 
(A-116). To enter, buyers can leave a business 
card at any Donny Osmond Home licensee 
showroom. Donny Osmond Home licensees at 
Las Vegas Market include A&B Home; located 

on B4, KAS Rugs, located on B1; and Bougain-
villea, located on B3.

The grand prize drawing will be held at 4 p.m. 
today inside the Building B lobby. Arrive early 
on to receive free merchandise. Door prizes 
will be given away throughout the event. Visit 
the Donny Osmond Home Showcase (B-416)  
to see the full range of DOH products and 
drop your business card for a chance to win 
the “Donny A Day” daily drawing for a life-size 
Donny standee. 

SOCIAL MEDIA AT MARKET
Throughout market, access Las Vegas 
Market’s social media feeds on Facebook (at 
facebook.com/wmclv), Twitt er (@World-
MarketCtr), Pinterest (at pinterest.com/las-
vegasmarket) and Instagram (@worldmar-
ketctr). #LVMkt. Also visit Home Accents 
Today’s Facebook, Twitt er, Google+ and 
Pinterest pages for our own updates.

#HATTAGS
Home Accents Today’s editors will be 
tagging favorite products this week with 
#HATtags. Keep up with us at htt p://www.
pinterest.com/homeaccents2day/

HOME 
ACCENTS 

T  O  D  A  Y
T H E  I N F O R M A T I O N  S O U R C E  F O R  T H E  H O M E  A C C E N T  I N D U S T R Y

INTERLUDE

S T Y L E  T R E N D

G E T  T H E 
P O I N T ?

P A G E  4 7
Angles are in this season, whether 
they’re found in squares, triangles, 
diamonds or in popular motifs like 

chevrons. These sharp geometrics create 
a striking visual statement, especially 

when paired with other shapes.

LAS VEGAS MARKET ANNOUNCED THAT 
phase three of its strategic growth plan to posi-
tion itself as the leading buying platform for fur-
niture, home decor and gift  in the western United 
States will be implemented at the summer 2015 
market, scheduled for Sunday, Aug. 2, to Thurs-
day, Aug. 6, 2015.

Highlights of the phase three transformation 
include the launch of two new showroom fl oors in 
Building C — C5 for boutique home décor, textiles 
and accessories, and C11 for gourmet house-
wares, tabletop and gift  — and the relocation of 
temporary exhibits from those fl oors to the Pavil-
ions (the large semi-permanent tents on campus) 
to create a dedicated, free-standing venue.

New permanent showrooms on C5 will feature 
about 90 high-end home décor, home textiles and 
accessories showrooms. Custom showroom sizes 
in the open fl oor plan on C5 will range from 400 to 
3,000 square feet, with the majority of resources 
in 400- to 800-sq.-ft . spaces. The home fashions 
product mix on C5 will include top-of-bed and co-
ordinating bedroom ensembles, portable lighting, 
wall art, decorative accessories, fl oor coverings, 
accent furniture, decorative pillows and other ac-
cessories.

On C11, Las Vegas Market will introduce a new 
permanent presentation of gourmet housewares, 
casual tabletop and related gift  merchandise. Like 
C5, the fl oor plan will off er a range of showroom 
sizes and confi gurations and will showcase an 
anticipated 75 tenants. 

In line with these new introductions, temporary 
exhibits previously housed on C5 and C11 will 
be relocated and expanded into the Pavilions, 

existing permanent tent structures on the Las 
Vegas Market campus. As part of this relocation, 
the temporary exhibits will be divided into two 
categories. About 70,000 square feet of space 
will be devoted to order-writing resources, while 
the other location will feature “cash-and-carry” 
products designed for immediate delivery, includ-
ing an expanded presentation of the existing 
Vintage, Carry and Global categories, and the 
addition of a new off ering of antique and one-of-
a-kind merchandise.

The 2015 summer market is expected to 
expand to feature some 100,000 net square 
feet of gift  and home décor temporary exhibits, 
in addition to 34,500 square feet of temporary 
furniture exhibits which will continue to be pre-
sented on B2.

The new location expands the market’s use of 
the campus, and market offi  cials said plans are 
under way to facilitate cross-traffi  c between per-
manent showrooms and temporary exhibits. Buy-
er amenities — including free breakfasts, greeters 
and live music — will be positioned adjacent to the 
transportation center and will be equidistant from 
the permanent and temporary venues.

These changes, planned for summer 2015, rep-
resent the fi nal phase of the Las Vegas Market’s 
strategic evolution into the most comprehensive 
buying platform for buyers in the western United 
States. 

Since 2013, Las Vegas Market has experienced 
signifi cant growth in the furniture, home décor 
and gift  product categories, with 850,000 square 
feet of new and expanded showrooms and more 
than 2,200 new lines. 

Las Vegas moves to ‘Phase Three’

WHAT’S HOT

The 
New 

Modern
Shimmer, shine and 
sparkle elevate contemporary 
design with sublime style. Turn to 
page 4 to get our rundown of the 
hott est looks and trends this 
summer season in Las Vegas.

A mosaic of shells adorns 
the Coronado table lamp 

by Couture. C-396

LV_001,004,061,062 TUES_LIVE OK JHY.indd   1 7/28/2014   7:07:26 PM

LAS VEGAS MARKET JULY 29, 220000111444

SOC
Throughout

HOME 
ACCENTS

T  O  D  A  Y
T H E  I N F O R M A T I O N  S O U R C E  F O R  T H E  H O M E  A C C E N T  I N D U S T R Y

S

G
P

Angles a
they’re f
diamon

chevrons. T
a striking 

when p

LAS VEGAS MARKET ANNOUNCED THAT
phase three of its strategic growth plan to posi-
tion itself as the leading buying platform for fur-
niture, home decor and gift in the western United ft
States will be implemented at the summer 2015
market, scheduled for Sunday, Aug. 2, to Thurs-
day, Aug. 6, 2015.

Highlights of the phase three transformation
include the launch of two new showroom floors in fl
Building C — C5 for boutique home décor, textiles 
and accessories, and C11 for gourmet house-
wares, tabletop and gift — and the relocation of ft
temporary exhibits from those floors to the Pavil-fl
ions (the large semi-permanent tents on campus)
to create a dedicated, free-standing venue.

New permanent showrooms on C5 will feature
about 90 high-end home décor, home textiles and
accessories showrooms. Custom showroom sizes
in the open fl oor plan on C5 will range from 400 tofl
3,000 square feet, with the majority of resources
in 400- to 800-sq.-ft . spaces. The home fashionsft
product mix on C5 will include top-of-bed and co-
ordinating bedroom ensembles, portable lighting, 
wall art, decorative accessories, floor coverings,fl
accent furniture, decorative pillows and other ac-
cessories.

On C11, Las Vegas Market will introduce a new 
permanent presentation of gourmet housewares,
casual tabletop and related gift merchandise. Like ft
C5, the fl oor plan will offfl  er a range of showroom ffff
sizes and confi gurations and will showcase anfi
anticipated 75 tenants.

In line with these new introductions, temporary 
exhibits previously housed on C5 and C11 will
be relocated and expanded into the Pavilions, 

existing permanent tent structures on the Las
Vegas Market campus. As part of this relocation,
the temporary exhibits will be divided into two 
categories. About 70,000 square feet of space
will be devoted to order-writing resources, while
the other location will feature “cash-and-carry”
products designed for immediate delivery, includ-
ing an expanded presentation of the existing
Vintage, Carry and Global categories, and the 
addition of a new offering of antique and one-of-ffff
a-kind merchandise.

The 2015 summer market is expected to
expand to feature some 100,000 net square 
feet of gift and home décor temporary exhibits, ft
in addition to 34,500 square feet of temporary 
furniture exhibits which will continue to be pre-
sented on B2.

The new location expands the market’s use of 
the campus, and market officials said plans are ffi
under way to facilitate cross-traffi c between per-ffi
manent showrooms and temporary exhibits. Buy-
er amenities — including free breakfasts, greeters
and live music — will be positioned adjacent to the 
transportation center and will be equidistant from
the permanent and temporary venues.

These changes, planned for summer 2015, rep-
resent the fi nal phase of the Las Vegas Market’s fi
strategic evolution into the most comprehensive
buying platform for buyers in the western United
States.

Since 2013, Las Vegas Market has experienced
significant growth in the furniture, home décor fi
and gift  product categories, with 850,000 square ft
feet of new and expanded showrooms and more 
than 2,200 new lines.

Las Vegas moves to ‘Phase Three’
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As vendors and buyers continue to adjust 
to the Sunday opening for the Las 
Vegas Market, opening day yesterday 
seemed to build traffi  c-wise as the day 

went on.
And there’s more to come, vendors told Home 

Accents Today, as many expected a lot of their 
key customers to stick to their previous shopping 
patt erns and arrive at market today and Tuesday.

Joanne Neff , accessory buyer for Top 100 
Pennsylvania-based retailer Wolf Furniture, 
said that Las Vegas has become an important 
destination for her buying, supplementing her 
twice-annual buying trips to High Point with the 
entire Wolf team.

“I like this market because it’s so easy to shop,” 
she said. “Because I’m partnering with diff erent 
vendors, it’s going to be very important for me to 
review product every three to four months. I need 
more than just High Point – and here I see things I 
didn’t see in High Point. I can see a lot in a shorter 
amount of time.”

Neff  said her shopping plans for the week 
included a focus on rugs, building on Wolf’s recent 
success in that department, as well as accessories 
and furniture for game-room-type sett ings. “I 
plan to spend a full day on rugs,” she said. “That’s 
become an important category for us.”

David Gebhart, CEO of Global Views and 
Studio A, sounded an upbeat note from the vendor 
side.

“We’re looking forward to big things. We 
have good appointments scheduled with our 
salespeople and we think the momentum we’ve 
experienced coming from Dallas to Atlanta to here 
is going to build as we go through the summer,” he 

said. “I feel we’re going to have a lot of customers 
and it’s going to be a very busy market. Our 
designer customer base is already feeling the 
turnaround and is experiencing a lot of upbeat 
potential business.”

At Stylecraft  Home Collection, the company’s 
showroom was expanded by nearing 3,000 
square feet, allowing the multi-category producer 
to go even more heavily into the growing wall 
décor category, said Rodney Leath, director of 
advertising and media.

Stylecraft  has nearly 185 new items for the 
Vegas market, following a 90-piece debut in 
Atlanta. The wall décor is framed and fi nished in 
Mississippi, allowing for quick turnaround and 
smooth product development.

Speaking of wall décor, Alan Groch of 
dimensional wall décor specialist Grander Images 
sounded an optimistic note as market got under 
way.
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Imax hosting Nikki Chu party this aft ernoon
Imax Worldwide Home will hold a launch party for 
its new Nikki Chu Home for Imax line this aft er-
noon from 3-5 p.m.

The Tulsa, Okla.-based company will welcome 
guests to the reception in its Las Vegas Market 
showroom, A-429. Chu will be on hand to greet at-

tendees and to discuss her inspiration for the new 
product line. The collection, which is exclusive to 
Imax, includes high-quality accent furniture and 
home accessories featuring a combination of 
metallic fi nishes on classic silhouett es with high 
fashion detailing. 

SOCIAL MEDIA AT MARKET
Throughout market, access Las Vegas 
Market’s social media feeds on Facebook 
(at facebook.com/wmclv), Twitt er (@World-
MarketCtr), Pinterest (at pinterest.com/las-
vegasmarket) and Instagram (@worldmar-
ketctr). #LVMkt. Also visit Home Accents 
Today’s Facebook, Twitt er, and Pinterest 
pages for our own updates.

#HATTAGS
Home Accents Today’s editors will be 
tagging favorite products this week with 
#HATtags. Keep up with us at htt p://www.
pinterest.com/homeaccents2day/

Feizy

C O N T I N U E D  O N  4

TODAY
1-2 p.m.
Sherwin-Williams 2015 Colormix Color Fore-
cast with Laurie E. Clark, The Sherwin Williams 
Company. What color is your happy place? 
Whatever hues light up your personal spec-
trum, you’ll fi nd them in the Sherwin-Williams 
2015 Colormix color forecast. (0.1 CEU). Build-
ing B, 16th Floor, WorldView Ballroom
 
3-4:30 p.m.
Behind the Design of American Dream Build-
ers. Go behind the scenes of NBC’s bold 
reality series, “American Dream Builders” with 
winner Lukas Machnik and fellow contestants 
Dann Foley, Erinn Valencich, and Nancy Had-
ley and celebrity host Monica Pedersen. Panel 
will discuss breaking into TV and maintaining 
creativity under the spotlight. Building B, 16th 
Floor, WorldView Ballroom

HOME 
ACCENTS 
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FEATURED EVENTS

Bold pairings of blue and orange 
create excitement and vibrancy in 

home accents, infusing an infectious 
brand of cheery optimism.

Sunny desert days
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